
As Edna Russell enjoyed a cup of
coffee with her friend at Papil-

lion in La Fiesta Square last week, she
noticed the blinking light on the meter
in front of her car shift from green to
red.  “Time to go,” she said before
rushing to her car, on the lookout for
parking enforcement officers.  

      
Since the meters have been acti-

vated on the Square, the parking situ-
ation has changed quite dramatically.
It is now possible to find an empty
spot, where it was a struggle before,
but patrons need to dole out 25 cents
per 10 minutes for the luxury.  As La
Fiesta Square owner Steve Cortese
puts it, the meters are solving a park-
ing problem he had no other way to
solve, and residents, like it or not, may
just have to get used to it. 

      
The response is mixed among

business owners operating on the
Square. Some owners say clients are
happy to always find a place to park,

while others have noticed a decrease
in patronage and are concerned that
shoppers will go elsewhere, where
parking is still free.

      
Cortese explains that the parking

situation had to change.  “The parking
is here to first serve the Square's cus-
tomers, then the employees working
here, and third, customers of other
businesses in the area," he says. "But
what we were seeing were BART
(riders), carpoolers, and employees of
other businesses (parking here).  We
were overwhelmed, we got a lot of
complaints from our customers, and
from our tenants.” He states that the
245 stalls in La Fiesta Square are suf-
ficient for its customers and employ-
ees, but that the lack of downtown
parking has added congestion unre-
lated to the Square. When he started
looking into the issue and met with
his tenants, a strong majority sup-
ported the idea of the meters.

      
Amy Human, manager of the up-

scale apparel store Specialtees Bou-
tique, says, “I don't want to sound
negative, because it’s good that cus-
tomers are finding parking, but from
the standpoint of a high-end retailer,
it’s all about that feeling of being
rushed, worrying that your meter is
going to run out.” Human explains
that some women can come to re-do
their spring wardrobes and spend six
hours in the store.  The store manager
says that her staff has been rushing
out and feeding clients’ meters. “It can
take the enjoyment out of the shop-
ping excursion,” she says.

      
Cortese agrees that the system

needs some fine-tuning.  “We are
going to make changes once we get
all the feedback,” he says.  Ideas in-
clude changing the time periods when
payment is required, or offering gift
cards for parking that merchants
could give to customers who stay a
long time in the store.

      
Other retailers on the Square, who

asked not to be named, didn’t think
the meters were a good idea and say
they noticed a decline in their busi-
ness since metered parking started at
the end of January.  But Wendy
Tamis, co-owner of Clocks Etc. is a
supporter.

      
“Customers find parking now and

they are not frustrated,” says Tamis.
The average time they stay in her
store is 15 to 20 minutes and she of-
fers customers quarters if they are
afraid they’ll run out of time.

      
Tamis says the parking conditions

had been degrading over the past 20

years, and they were losing business
when people could not find a parking
space.  “When the Cooperage opened
it really impacted us; but in a good
way, too, because there was more foot
traffic,” she says. Tamis thinks that
overall, the meters have been a good
thing, even if the store may have lost
some foot traffic.  “What we can't
measure is how many people are not
walking around the shopping center
because they have a meter,” she says.
“Warnings did not work previously
and no one wants to be towed, so the
landlord didn't have much choice.”  

      
Open Sesame operates under a

similar paradigm as Clock's Etc., with
customers coming in for a limited
amount of time to do their grocery
shopping. For some, spending an ad-
ditional quarter or two for parking is
a reasonable price to be sure to be able

to park every time close to the store.

      
Paying for parking in Lafayette

may be the wave of the future.
Cortese says that both the owners of
the Cooperage development area and
of the Baja Fresh, Pizza Antica and
Panda Express building are also look-
ing into parking meters, not for what-
ever revenue it might generate (most
of it goes to Park Smart, the company
that manages the meters and tickets
offenders), but to make sure that pa-
trons get a parking spot.  

      
“When I asked the city of

Lafayette to pass an ordinance to
allow private parking owners to ticket
offenders, they did it for all of us,” he
says.
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Private Parking Meters Underscore Need for More Parking in
Downtown Lafayette
By Sophie Braccini

Moraga Barber Shop Celebrates 50 Years 
Moraga Shopping Center, 1431 Moraga Way - (925) 247-1101

Elroy Motta is the lucky owner of the half-century-old business that was one of
the first to open in the Moraga Shopping Center at the corner of Moraga Way
and Moraga Road, along with the liquor store and the dry cleaner.  Those must
have been the basic needs of Moragans 50 years ago!  Motta bought the shop
in 2000 from Gary Leo, who bought it from first owner Jack Del Pozo in 1985.
Since the mid-20th century, the shop has continued to cut hair and shave Moraga
gentlemen in style.  To celebrate the anniversary on Saturday, March 14, Motta
will offer each patron a lottery ticket.  

Orinda Resident Named Doctor of the Year
The National Council for Behavioral Health
(National Council) named Alameda Health
System’s Dr. Scott Zeller Doctor of the Year.
Zeller, who lives in Orinda, is chief of psy-
chiatric emergency services for John George
Psychiatric Hospital, and pioneered the na-
tionally recognized Alameda Model of psy-
chiatric emergency services.  The Doctor of
the Year award is bestowed upon an individ-
ual who has achieved a lasting impact on
their patients and community by inspiring
and improving lives.

Chambers of Commerce News
Lafayette
"Easy-to-Do Facebook Content Creation Strategies" free workshop at 8 a.m.
Wednesday, March 18 at the Lafayette Library and Learning Center.
The Entrepreneur's Club will feature speakers John and Stef Shaterian, founders
of fLO Content at 8:30 a.m. Thursday, March 19 in Chamber Conference Room.
Green Committee Open Meeting at noon Tuesday, March 24 in the Chamber
Conference Room.
Monthly Mixer at GemLust at 5:30 p.m. Wednesday, March 25 at 3529 Mt. Di-
ablo Blvd. 
Coffee with the Mayor Brandt Andersson at 8 a.m. Friday, March 27 in the
Chamber Conference Room.
Citizen of the Year Dinner honoring Marechal Duncan at 6 p.m. Friday, March
27 at the Lafayette Park Hotel & Spa, 3287 Mt. Diablo Blvd. Reservations re-
quired.
Save the date for Earth Day in Lafayette from 11a.m. to 3 p.m. April 26 spon-
sored by Sustainable Lafayette, the Lafayette Chamber of Commerce, the
Lafayette Library and Learning Center, and the City of Lafayette.  This year’s
theme: transportation. For more information, visit http://www.sustainable-
lafayette.org/
our-events/earth-day-festival.

If you have a business brief to share, please contact  
Sophie Braccini at sophie@lamorindaweekly.com
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Scott Zeller        Photo provided

Moraga Center barber shop turns 50. Photo Sophie Braccini

The La Fiesta Square parking lot was still half empty by mid-morning on
March 6. Photo Sophie Braccini
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RESIDENTIAL RESTORATION PAINTING SPECIALIST

Specializing in Wood Rot Repair with Epoxy
Over 30 years in business

Long-time resident of Orinda 




